To Whom I May Concern, 

I am writing to apply for your opening position. Reading the key areas of focus for this position and thinking about the responsibilities and roles of the sought-after candidate, I believe that my unique international background and my passion for marketing will equip me as a strong candidate for this opportunity.

I believed my four years of marketing experience might be an asset to your organization; therefore I have enclosed my resume for your consideration.

As my resume indicates, I joined Levis(-Live Enterprise and Wyeth-Ayerest (Asia) Ltd., in the capacity of website marketing executive and assisted brand manager trainee. In Live enterprise, I was responsible for website marketing planning and reach out the new target market in order to increase the sales of online market. Also, I have leaded the research team of four to create online promotional sales, events, and management. As for Wyeth, I was responsible for the preparation for monthly-consolidated budgets for my management and analyzed in strategies implements. I am also experienced in new product development, new product launch, budget control, PR events and management in product promotions. As such, I believe I have a strong business background and would work well in your organization.

I sincerely hope that my qualifications are of interest to you and that an interview might be arranged at your convenience.

Thank you for your consideration. I’m looking forward to hearing from you soon.

Sincerely yours,

Kelly Wu

HUI-HSUAN (KELLY) WU

B 2302 E-Ton Tower River 1Cha, Jayang-dong, Gwangjin-gu, Seoul．+010-4216-6300． kellywu829@hotmail.com
	PROFESSIONAL EXPERIENCES


Oriented Europharma Ltd. 友華生技 (July/2010-Dec/2010) Taipei, Taiwan
Assistant Product Manager in Karihome

1.    Sales, marketing, brand management market shares development and inventory planning

2.    Responsible for Brand P&L and product development

3.    Communication/Advertising plan implementation (eg. TVC, radio and website in key words 

4.    Key account relation, incentive proposal and follow-up for internal sales staff. Sales data collection & consolidation and sales forecast & budget compilation. Review dealers’ assortment, provide product training.

5.    Monitor and encourage sales target achievement and focus on recession product rebuilding. 

6.    Responsible for formulating the brands’ long-term strategy and sales plan & business development and execution. Sales support, marketing programs and monthly sales report compilation. 

7.    Brand communication in media, PR and Visual development. Sales promotion and marketing budget compilation control. 

8.    Collaterals and support the business expansion by providing space arrangement and fixture programs and new launch related activities
Svenska Cellulosa Aktiebolagest- SCA Hygiene Products (July/2009-May/2010) Taipei, Taiwan
Assistant Product Manager in TENA & Libero
1. Assist Marketing Manager/PR firm to coordinate brand media image and executing TENA & Libero brand building ATL/BTL projects
2. New product launch and consumer /trade promotion activities such as medical channel seminars
3. Communication/Advertising plan implementation (eg. TVC, radio and website in key words or individual event)
4. Responsible for establishing the cross functional and cross partnership development plan and managing the development plan to a successful conclusion per the project objectives, working closely with customer/sales team and infrastructure partners for overall program success
5. Focusing the trade marketing channel planning of chain DRS, Key account, GT, PH, PX by demographic segments, products to maintain and reach out the target group by channel promotions and local events or activities
6. Coordinate internal resources to support OEM/ODM to solve product quality control and product complaints
Levis( (Jan/2008-Feb/2009) Manhattan, New York

Website Marketing Executive

1   Website marketing plan development to identify specific marketing tactics that build on consumer and         

    customer insights to deliver overall business objectives and sales strategies

2   Focusing in website trade marketing strategy planning by demographic segments, products, and   

    domain websites to maintain and reach out the target group by online promotions and local events

3   Website traffic control involving clicks flow, operational field ads banner, commercial ad flow control and   

    so on 
4   Monitor acquisition or retention budget and evaluate program results, analyze and organize the focus             

    group result into new online marketing/sales strategy such as web page wordings, background formats,       

    sales promotions, sample sales and so on

5 Focus on improving decision making and accelerating inventory flow through inbound and outbound 
American Home Product-Wyeth-Ayerst (Asia) Ltd. (Feb/2005-March/2007) Taipei, Taiwan 
Marketing Specialist/Product Manager Trainee-Nutrition Division 

1 Work with marketing manager, brand managers in planning marketing/sales activities (e.g. new product launches, mama classes, high-end market research and mama clubs), gathering, analyze, research campaign results in order to develop future marketing plans, events, and product promotions

2 Integrated products that enable to optimizing the flow of materials, resources with moving from static demand planning to demand sensing and shaping, implement cross-enterprise decision support

3 Coordinate and implement marketing efforts involving executive staff, field operations, accounting team mates and advertising agency

4 Assist in marketing plan/strategic implement (e.g. 10 yrs mkt plans & 24 mths rolling forecasting)

5 In charge of monthly ACNielsen market trend analysis (including Moving Annual Trend and monthly Market Trend) includes sales value and volume share by brand & stages, monthly end accrual budgets control and leading the team of 4 in S26 Mama website renovation project

6 Coordinate and assist with public relation manager in the advertising activities (e.g. radio program, magazine advertising, symposium, event planning), media briefing and planning other events

7 Report directly to Marketing manager on special marketing and operational projects requiring research and analysis

OTB, CO (Jan/2004-Jan/2005) Manhattan, NY

Marketing Coordinator/Production Relations 

1 Work with production managers, sales managers in planning marketing activities (e.g. fashion show, fashion party) for major stores such as Saks fifth avenue, Big & Tall, and Century 21 
2 Responsibilities include marketing data-base and associated products in New York Metro area
3 Assist in gathering and analyzing customer satisfaction feedback from international customers 
4 Perform (sales order and purchase order) analysis, and reported results to management 
5 Monitor production budget against plan and reported discrepancies 
	EDUCATION


The City University of New York-Baruch, MBA 2009 in Marketing and MBA-Finance

The State University of New York-ESC, Saratoga NY - B.A in Marketing

The State University of New York-Cobleskill, Cobleskill NY- A.S in Business Administration

Stoneleigh-Burnham High School, Greenfield, MA (08/1997-05/2000)

	SPECIAL SKILLS AND INTERESTS


1 PowerPoint, Excel, Window, Outlook, Access, Lotus notes, Novell GroupWise, ACNielsen, AS 400 

2 Language: English(Native), Chinese(Native), Taiwanese (Native), Korean (Conversational)
3 Test OF Influency In Korean (TOPIK)- Level 2 
