WAYNE AKIL HUNTE


2153 Cypress Villas Drive     Orlando, FL     32825


Phone : (850) 528-9599     E-mail : akilhunte@gmail.com
SUMMARY OF QUALIFICATIONS




· A diversified background, including marketing, sales, and client relations experience
· Strong planning, organizational and leadership skills.  Strong project and event management skills.
· Detail oriented. Proven ability to work well under pressure
· Excellent time management skills. Results oriented. Works well independently or as a team effort
· Effective communication and interpersonal skills.  
· Adept at establishing a rapport and developing productive working relationships with business, medical, and creative professionals

· Working knowledge of print and multimedia production processes with experience in creative development and vendor management
· Substantial personal computer experience
PROFESSIONAL EXPERIENCE





January 2008 – July 2009
Centocor Ortho Biotech, Inc, a Johnson & Johnson company
 Horsham, PA
                                                  Product Manager, Gastroenterology Franchise


· Collaborated on a team of five supporting the REMICADE Gastroenterology Franchise with annual sales of nearly $1 billion and consecutive years of growth; managed the Crohn’s disease indication in a Product Manager capacity
· Developed and executed the “In the Zone” integrated marketing campaign featuring NFL quarterback David Garrard, which generated over 10,000 qualified leads with an ROI of 7 to 1; program consisted of PR, DRTV, and direct mail components; also partnered with the Crohn’s and Colitis Foundation of America to raise $170,000 for Crohn’s education and awareness

· Planned and initiated the “Notes From the Zone” email campaign as a follow-up to the David Garrard “In the Zone” campaign in an effort to accelerate the conversion of patients to drug; interactive emails were sent to an average of 8,500 “In the Zone” participants consistently over a twelve week period with a 4% average click-thru rate
· Organized and established the Field Communications Plan for 2009 consisting of emails and direct mail materials to inform and update the field team (100 reps in 13 territories) on various topics (i.e. material updates, department updates, team spotlights, etc.)
· Led and directed the ePocrates professional mobile marketing campaign for Crohn’s disease; Doc Alerts were sent to the ePocrates Gastroenterology mobile subscriber base of 3,800 physicians with a 6% average click-thru rate; messages reflected the overall Crohn’s message platform

· Managed Centocor’s presence at Digestive Disease Week 2008 in San Diego; Coordinated and trained 150 individuals; developed and executed strategy that aligned with the goals and image of the brand; over 2500 physician interactions were conducted via a 40’ x 40’ booth presence, receptions, and executive encounters
· Directed the development of the Crohn’s disease eDetail tool for use at DDW 2009 in Chicago; oversaw the pilot program  for implementation of the tool for field use on Tablet PCs
· Managed multiple agencies and vendors to support the REMICADE brand on various projects

· Lead the review and approval of promotional and training materials through the Promotional Review process by working with liaisons from various functional groups such as legal, healthcare compliance, production, and traffic
May 2007 – Dec 2007
           Upward Bound Program




        Tallahassee, FL
Assistant Office Coordinator


· Mentored high school students ranging in ages from fourteen to eighteen

· Collaborated in the day-to-day operations of the Upward Bound Program, which is a non-profit, federally-funded after-school program supporting at-risk high school students in preparation for life beyond high school (i.e. 4-year college, community college, trade school, etc.)
· Assisted in the coordination of the Upward Bound Summer Program where 30 high school students engaged in academic and personal development in a five day-a-week camp environment
July 2005 – May 2006,
Sears Holdings
  Tallahassee, FL
Sept 2006 – May 2007
Brand Associate, Large Appliances
· Provided outstanding customer service in a salesman capacity
· Co-managed the merchandising, pricing, and product placement of the Large Appliances department 

· Partnered with corporate office to implement national campaign to expand Sears’ Home Improvement Division

INTERNSHIP EXPERIENCE





May 2006 – Aug 2006
          Centocor Ortho Biotech, Inc, a Johnson & Johnson company         Horsham, PA
MBA Summer Intern, Strategic Business Franchise

· Partnered with management to build the business plan for 2007 with elements including segmentation, strategic alignment, and tactical execution  

· Developed Standard Operating Procedure and tools for tracking qualitative and quantitative metrics for the SOC 360 program which is utilized by 80 reps to educate healthcare professionals 
· Received training through Marketing Excellence, a Johnson & Johnson program, which includes lessons on conducting strategy formulation, analyzing market dynamics, and anticipating customer insights for in-line brands

 May 2004 – May 2005
Takeda Pharmaceuticals North America
       
White Plains, NY

Pharmaceutical Sales Intern

· Utilized pre and post call selling skills to develop a local business plan to increase market share by outlining tactics, activities, and resources in a territory of about 300 doctors

· Identified key influencers in the customer environment, with a focus on top targeted physicians, to ensure optimal business results 

· Addressed both business and scientific needs of office-based physicians and other healthcare professionals to gain alignment on the core selling messages of all products

· Lead and utilized over a dozen dinner programs to maximize reach and frequency of product messaging to key physicians
VOLUNTEER EXPERIENCE





 Aug 2009 – Present
          American Red Cross – Penn Jersey Region



Philadelphia, PA
Administrative Staff, High School Trainer 

· Trained and assisted high school students in preparation for student run drives at their schools 
· Managed scheduling, in-take, and release of blood donors while assisting site managers and nurses at various locations around Philadelphia with an average of 40 donors per site

 Dec 2003 – Present
          Alpha Phi Omega National Service Fraternity  


Kappa Delta Chapter
                      Member

EDUCATION






Florida Agricultural & Mechanical University

Tallahassee, FL

School of Business and Industry – Professional MBA Program


Master of Business Administration
     Bachelor of Science, Business Administration

Graduation: December 2007                                                         Graduation: December 2007
Graduate GPA:

3.4/4.0



             Undergrad GPA:    3.1/4.0
AWARDS AND HONORS






	2009 James E. Burke Award Nominee; Platinum Encore Award; Honor Roll; National Dean’s List; 2002 Sophomore Oratorical Contest Winner; 2000 Freshman Oratorical Contest Finalist; Mayor Glenda E. Hood’s Humanitarian Medal of Honor Award; National Urban League Advancement for African-American Achievement Award; J.C. Penney’s Golden Rule Award Nominee; Distinguished Scholar Award; AP Scholar Award; Community Volunteer Service Award (over 1000 hrs of service)


TECHNICAL SKILLS





	Microsoft Office: Word, PowerPoint, Excel, Publisher, Access; Internet: Internet Explorer, Firefox Mozilla;  Typing: 40 WPM; Language: Basic Spanish



